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Lesson Objective Students will think about brands and reputations and how labels affect us and stick 

with us. Students will consider what they want to be known for and what they 

value. 

Teacher’s Goal for 
Self 

Make this lesson relevant to students and tie it into their futures. Check in with 
each student individually at some point in the lesson. 

Language & Formulas Brand- an image and name for a product, company or person. What they are known 
for. Sets it apart, is unique 
Reputation- beliefs or opinions held about something or someone, 
Associate- to put two things together, to think of one thing as related to another 
Values- Values are what is important to us, what we ‘value’, and what gives us 
purpose 

Assumptions Students will have explored their sense of identity and will have some idea of what 
they want for themselves. 

Expected Problems Some students may not be considering their futures or be resistant to self-
exploration. 

Materials Brand images 
Values cards (1 set per student printed on cardstock) 

  
Warm-up: 10 min. Branding 

Post the pictures of different major brands around the room. 
Have students walk around and write what they think of with each brand 
Go over some of the written responses for some. On other images, to a 
thumbs up/thumbs down to see who has a positive connotation with the 
brand. 

Make it relevant: 
With each brand, we have some kind of association (define). It can be 
positive or negative. 
Each person, just like companies, has a brand and a reputation (define). You 
are known for things—maybe for being good in a subject in school, maybe 
for being really social, maybe for having a talent. Another part of a brand is 
what values the company or person stands for. Who knows what a value is? 
(define) 

Introduction: 1 min.  Today we want to think about our own brands and what message each one of us is 
sharing with the world. 

Practice: 5 min.  Have students partner up. Pass out one questionnaire to each set. Have them 
answer and discuss the questions. 

Presentation: 20 min.  Exploring Your Values (adapted from icarevalues.org) 

Pass out one deck of value cards to each student. 

Explain that there are 40 cards, with 4 blank "wild" cards. Each card has a different 

value on it.  
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Instruct students to read through the cards and choose the 15 that they feel are 

most important to them.  

Remind students that each of us is unique and are different. There is no right or 

wrong, just understanding what matters to you. 

Have students lay the 12 out in front of them and stack the rest. 

Now, have students narrow it down to 6 cards. 

Have students stack the 6 they are removing on the discard stack.  

Finally, have student narrow down to 4 cards. 

Activity: 10 min Give each student a colored sheet of paper. Have them create an advertisement for 

themselves! Encourage them to incorporate the values they identified in the 

previous activity and to really think about their brand and what they want to be 

known for. 
Review  1.  What is a brand? 

2.  What are some of your top values? 

Notes: 
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